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Introduction
Welcome to the Cosc brand guidelines.  
The correct use of the Cosc brand is a 
requirement of Cosc funding.

The following guide has been created to 
help anyone producing communications 
for Cosc or producing communications 
supported by Cosc funding.

These rules set out the terms for best 
design practice. While they should not be 
treated as a straight-jacket for creativity 
it is always important to reference these 
guidelines. 

Conditions of use
The Cosc Logo may only be used with 
the express permission of Cosc. Where 
permission is granted for use of the logo, 
the logo may only be used for the purpose 
sought. If you receive permission to use 
the logo on a speci�c publication/material, 
permission must be sought for its use on 
any other publications/materials.

Cosc reserves the right to refuse permission 
for use of the logo, even where the 
publication/material in question may have 
been wholly or partly funded by Cosc.




